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SECTION-A: SPECIALISED ACCOUNTING

!."‘? %\‘*\\!When stock is destroyed the o {A‘“ Average clause isa ___ in the
L__, loss is difficult, L,/ insurance company
(A) Computation (A) reserve
(B)  reduction (B) fund
(C)  deduction () provision
(D)  allocation (D)  none of the above
f/ /22\ Business concem often suffer _____ due @ Fire insurance policies containan™ _
\,/ to different reasons, such as fire, theft, flood, to discharge under insurance.
strike, etc.'

(A)  Tofal clause

N I
® ormal fosses (B) Net clause

(B) Abnormal losses
(C) Gross clause
© Natural losses

D) Average clause
(D) None of the above

SN
A stof s fo be followed fo fie é‘\[/ Fire insurance policies contain an "average
clause” to discourage

claim with the insurance company.

(A)  rule (A)  Over insurance

B) policies . (B)  Fire insurance

(C)  procedure (C)  Under insurance

©)  none of the above O)  None of the above
/74{\ Salvage value of stock to be fom 8. Net claim on under insurance is equal to
A\
N book value of stock. loss of stock x value of stock on the date of

fire
(A)  added

(B)  deducted (A)  Policy valye

(B) Total valye
(C) corrected

(C) Total sales
©}  none of the above

D) none of the above

FO10402T-C/1200 (3) PTO]

https://www.csjmuonline.com


https://www.csjmuonline.com/

& . The has distinguished e 13 Re tion acce
g * W 7 Jrrg:‘hwbﬁ'ﬂ‘afﬁ‘fpr-r
~—  dissolution of partnership’ from ' profithoss 1o - ers
| of firm'.
A Cast accourt
(A) Companies Act, 1956 B)_. Balance Shees
; ; 949 ~
(B)  Banking Regulation Act, 1 ) Capital acsoyrs
(C)  Indian Partnership Act, 1932 D) Profit arg iogs account
P2 ©  Insurance Act, 1938 14 Realization account pr T partners sasital
\ alc; this ; _
10. ) Dissolution of a firm leads to : 'S entry 's recorded wher
(A} Profitistr
- (A)  Continuing of business with the ansfered
remaining partners (B) Unrecorded liability is discrargen
(B)  Closure of business € Asset taken over
Both (A} and (B
(C)  Merger with another firm /’7(0 ) (A and 8
) Nons of the aho ; 1}’ Realization account Or. To asset arc, this
> © ahove '\_/entry is written -
4\‘ Amount ad d b
Ny ount advanced by partner over and (A) To open the asset accaunt
above the capital is paid :
B) To close the asset account
A Before paying outsi
® paying outside debis (C) To transfer the prefit on asset
(B) - After paying outside debts account
(C)  Along with outside debts D)  None of the above
D) Last along with capital ____ofthe indian Partnership Act, 1932
states that when the partnership betwsen ail
The nominal account prepared to close the

account of business is -

(A) Revaluation account

(A)
8)  Realization account (8)
(C) Profit & Loss appropriation account ©
(D)  None of the above ©

F010402T-C/1200

(4)

the partners of a firm comes fo an enc, it s

called dissolution of the firm,

Section 9
Section 39
Section 50
Section 93
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v


https://www.csjmuonline.com/

B

7.
(N

.

\ The claim lodgeq by the busine
§S to

N

(.

19,

20,

-

_____on happening the even

. tis kno
as insurance clajm i

(A)  Banking company
(B)  Joint siock company
(C) Insurance company
) None of the above

}he account prepared o find oyt the stock

as on the date of fire is known as

—_——

trading accounts.

(A) statement

8)  memorandum

(C)  consolidated
D) joint

The clause through which the insurance claim \
due to loss of stock is reduced to the
proportion that the policy value is .

A Total clause

(B)  Minimum clause

©  Maximum clause

@)  Joint clause

The s less thanthe value of stock  24.
itis called under insurance-

(A Endowment policy

B  Life policy

©)  Accident policy

D) insurance policy 5

FOI 0402T1-C/1200

(23. .

o /"Investment in government dubentureg

bonds efc. come under

(A} Variable income bearing securifiys
(B) A-Temporary income bearing
securities
) Fixed income bearing securities

None of the ahove

.. D)
J(22 ,)A ledger maintained where separate
s

investment account prepared for a particular

scrip is known as

(A investment ledger
B) Purchase ledger
(€) Sales ledger

None of the above

When bonus shares are received, the

average cost of the existing shares are

(A)+  Reduced
(B)  Increased
€  Equal
(D)  None of the above
Bonus shares are issued by _______ free
reserves,
(A  Generalizing
(B) Capitalizing
€ Equalizing
(D) None of the above

(PT.O.
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25

-~ '\II

26. |
NP
[y
.

28.

, -Jlt‘ljlu*“l"li
:3ross profil on shorl sales ae t .
as
()  Gross profil X inratimJ “"t“:'l
@  Shortsales X gross PO ratio
()  ShortsalesX net profil rli0
()  Short sales X operating ralio
The amountofinsurance pe paid al regular

intervals is .

(A) policy

B)  claim

(C) commission

) premium

At the time of calculaling insurance claim,
the average clause s if lhe value

of stock at the date of fire was mare than the

policy value.

(A)  applicable

(B) obtainable

(C) receivable

(D)  payable

Short sales is the difference between

and actual sales of dislocated periog

(A) nel sales

(B)  qgross sales
{C) standard sales
©) total sales

Fiodol 1-Cr1 200

i 'I

30.

32

“31.

Wa partner lakes over g ime aaselbs |
s PIO

or
v dssolubion, realization 4 aunt s
L F-i.,l

be
(A) Debitad
- (B) " Credited
(C)  Both (A) and (B)
D) None of the above

jn the case of dissolution of the firm, ihe
account opened for closing various items

in the balance sheel is called

(A) Deficiency account
(B)  Revaluation account
(C)  Realization account
(D)  None of the above

' A parinership which can be dissolved at any

time by giving notice lo other pariners 1]

known as

(A)  Particular partnership
(B) pPartnership at will

(C) General partnership
()  None of the above

Liabilities to third parties are paid

(A) First

(B) Second
(C) Third
(D) Lasty

https://www.csjmuonline.com
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gonus Shares are ISSued oyt of (C)  !Increased
‘A) capifal 'eserve )] Subtracted
B free rege

(B) rve 38.  Interest accrued up to the date of saje -1

©)  Share Premium investments added to Price

@) None of the atgye (A)  Exinterest
34, Right Shqres are issued to (B)  Cum-interest
shareholders, (C)  Inclusive Interest
(A) previous D) None of the above
(B)  existing 3&2 The insurance indemnifies the insured any
€ future N\ loss of profit arising from interruption of the

normal activity :
) none of the above Y

% Vnvestment (A)  Loss of profit insurance
._ - JInvestment account is
v ~——— Account B)  fullinsurance

(A) Personal _
(C) total insurance

()  Nominal O) fire insurance

¥ @ Realf 40. ] The claim lodged by the business to the
B)  Revenue account ~7  insurance company on happening of the
3.  Saleofrightis a receipt in case event of loss is called :
of right issue. (A} Insurance policy
(Al Revenue (B)  Insurance claim
®  Capital € Insurance premium
€ Deferred revenue ’/@“\){Ejh None of the ajabove
i en a fixed asset is destroyed, the loss

i ve
©)  None of the abo of such asset on the date of fire can be

R P 8ro';;era-ge is ____.——In the cost of ascertained from ;
- Nvestment in the books of purchase of (A) record
Nvestment (B) accountant
A} Added (C)  books of accounts
B} peducted * ©)  none of the above
Ry, v rro)
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o None Y hese
Samensar o & NSUrd 8 COMPAY B
4§
w7 NXRUR \
\ .
C None of B adove )
To asoertar ool i T NSUTBV NUSNESS '
s rapaned
A Qevenye a0oun! '6R
8 Aot and Loss 300U
A
K A3luaton Daae sheet
£ wone of e a0
At gn PSUTENCE COMPAny are
showr  Sohecue §
2 Lan
3 Capd asse!
& Zast & bamk bakance X
. wone of e above
o s e parh who undertakes e
~Ss 1 OSUTAnOe
X A
S Lssure
- Jenerie
- i X Tw AOve
'

™e L‘“‘“ *h\l_\'[" NRK = -'U':"I'le N nsUance

; Known as
\A) Insuner
B insurpd

\& Undenwrites

({0 None of the above

The amount given to the policyhokder due
lo his llability of paying furthe? premium is
calted

A) Annuity

%

(B) Bonus
) Sumender value
o Claim,
s an arrangement batween two
insurance companies whereby one translers

a part of nsk to othe
(A} Rensurance
8 Subinsurance
. Shared policy
(%) None of these

Depreciation on bank property, directors

fees. and auditors fees are examples of

Schedute
Al 13
B W
i 1§
O 16
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G, How do Companie
/ safisfaction?

() By ignoring Customer feedback

8 By conducting Surveys apg
feedback forms

€ By avoiding cugtomer complaints

O By deleting Negative comments on
social media %

52, Whatis the term for whep 4 Customer's
{

expectations are met ¢ exceeded by 3
product or service?

() Customer dissatisfaction
(B)  Customerfrustration
(©  Customer delight

57,
©  Customer anger /
5. Which factor does NOT typically influence
customer satisfaction?
(W Product quality
" ®  Price
©)  Brand reputation -
D) » Customer complaints
M Wnatis the purpose of customer feedback
" improving customer satisfaction?
A To ignore customer concems
B Yo understand areas for
improvement and make necessary
changes
© 1 delete negative comments
O 1 increase customer frustration
FO]mozT-cnm (9)

SECTION-R : CONSUMER BEHAVIOUR
$ measuyre Customer &5
rd

What is the term for when a customer
continues to purchase from a company due
to high satisfaction?

(A)  Customer chum

(B)  Customer loyalty

(C)  Customer dissatisfaction

(0)  Customer complaints

How can companies improve customer
salisfaction?

(A} By ignoring customer feedback
(B) By providing high-quailty products
and excellent customer service
(G By increasing prices
(O) By hiding product details
What best uéscn'bes the primary focus of
industrial buying behavior?
(A) Purchasing goods for personal use
(B) Purchasing goods for resale
€ « Purchasing goods for use in
production or operations
D) Purchasing goods for entertainment
How does the nature of demand differ
between industrial and consumer markets?
(A) Industrial markets have higher
demand than consumer markets
(B) Industrial demand is more derived
from consumer demand
€  Industrial demand s |ess
prediclabje than consumer demand
@  Industrial markets have lower

demand than consumer markets

[P.TO,)
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Ahich stage involves placing an order with
the chosen suppier’

Al Evaluaton of altenatives

{B) Problem recognition

€ Purchase decision

©) Post-purchase evaluation

Nhat is the term for the process of
reordenng products or Services without
zoing through all the stages of the buying 65
process?

(&) . Straight rebuy

B Modified rebuy

(C) New task

0)  Reverse rebuy

Which stage involves determining the

~riteria for evaluating potential suppliers and 66

products?

(A) Problem recognition

B) Evaluation of alternatives

(C) Purchase decision

©) Post-purchase evaluation

What is the term for a situation where the

buyer purchases a product o service for oo

the first time?

(A)  Straight rebuy

(B)  Modified rebuy

(C)  Newtask

(D)  Reverse rebuy

What is the purpose of models in consumer

behavior?

(A)  To confuse consumers

®)  To simplify and understand the
complex processes of consumer
decision-making

(10)

(C)  To complicate consumer choices

D) To hide information from CONSUMETS

Which of the following is NOT a commonly

used model in consumer_behavior’?

()  Maslow's Hierarchy of Needs

(B) Howard-Sheth Model

(C) -“ABC Model

(D) Fishbein Model

What does the AIDA model stand for?

(A) < Awareness, Interest, Desire, Action -

(8) Attention, Interest, Desire, Action —

(C) Action, Interest, Desire, Attention ¢

)  Awareness, Interest, Decision,”
Action -

Which model suggests that consumers go

through a series of cognitive and affective

steps before making a purchase decision?

(A)  ABC Model

(B), Howard-Sheth Model

(C) Fishbein Model

(D)  AIDA Model

How do marketers use models in consumer

behavior?

(A) By ignoring models and relying
solely on intuition

(8) By developing marketing strategies
based on insights provided by
models

(€ By making decisions randomly
without any guidance

(D) By complicating consumer choices
with irrelevant information

https://www.csjmuonline.com
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How do .
68 NOrmative reference groups (C)
lnﬂl}&nce C‘:‘nSnr]

By limiting access to products ang
er benavipr?

| | services

A) By Selling standargs for behavior (O) By encouraging impyisive buying
and consumption 72, Which of the following is NOT an element of

B8) By Providing financiaf Support culture?

© By eNcouraging impylsive buying (A} Language

© By Promating advertisemens (B) Religion

69 Which statement best describes the impact

(C) Social class
of family on ' ' '
¥ Ui consumer behavior? ©)  Social media
Famin ’ 1 ' j ia1
(A) amilies have ng influence on 73. How does social media influence consumer
Cunsumer Lehavior behavior?

(8)  Families play a significant role in (A) By discouraging online shopping

shaping consumer preferences,

B), By providing information and
attitudes and behaviors

recommendations about products

€ Families only influence consumer and brands

behavior during holidays (C) By limiting access to product

©)  Families are only infiuential in rural reviews

areas (©) By banning advertisements
70, Whatis the primary factor thal influences an 74 What s the term fo the process through
ndvidual's social class? which individuals acquire the values, beliefs,
(A} The nuinber of friends they have y and behaviors of a culture?
B  Their level of education (A Cultural diffusion
©  Their occupation and income (Br°  Cultural adaptation
©  Their favorite hobbies (C)  Cultural socialization
. How does culture influence consumer (@) Culturalintegration
’ behavior? 7'5// Which of the following is an example of a
() gy providing guidelines fc: reference gr.oup?
acceptable behavior ~ an y (A} Famiy members
consumption patterns s (B) CU-‘-';OTFTEI'S
B By enforcing strict rules a3 € Cele ""esm
purchasing goods ) (D)~ Al of the above pro]
Tf}lfuf}'_)'i'_(j“;_-go '
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Q.

jofo40r L

o {he PILL i
L]

VWhat (s this peiinasy i Tk

conagng Dehavii '

Nl
(A Poviling aimolnal 3P
\ R
W flgending i hasih dex
W P v atiins

8} Wah Ty lehevision fogathe!

[ &)
How o Jelerenee gt\'lli‘* influgin

consumed behaviol !

(A) By providing fnancidl suppor |

(B) @y aeltng noima and values that

Wluenge plm"hd‘.'lllh] decisions

i) By oftenng free products
Y By promoling advertisements

Which of the following 18 NOT a type of
referenco group?

(A) Aspirational group
(&) - © Dissociative group
() Personal group
) Nomative group

What is the term for when individuals lry to
imitate the behaviors and attitudes of theu
raterence group?

(A) Conformily

(B) Rebellion

(€) Individuality

) Isolation

How doas the family influence consumer
socialization?

(A) By discouraging Shﬂilping trips

| Yiw)

| ?
-

i

82

84

(M) By teaching childie, about brands
and produc

(L) Hy not allowing ¢hildren 10 walch
advel ligan e

( Hy preventing children 1O usiig

social media
Which type of ieference groap do wdividuals
desite o become a pait ol i the future ?
(A) Aspliational gioup
(H) Dissoclalive qroup
() Normalive grouj
(D) Parsonal group
How do marketers use knowledge of
reference groups in thei stralegles?
(A) By ignoring reference groups

(8) By crealing advertisements thal

appeal to individual preferences

only
(C) By showcasing how thelr producls
v/ are used by desirable reference
groups

) By promoting products only through
{amily members

What is the term for when individuals

distance themselves from reference groups

with unfavorable charactenslics?

(A) Aspiration

(B) Dissociation’

(C) Agsocialion

O (ollaboration

https://www.csjmuonline.com
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How do 30Ci15| no

"M inf
behavior? Uence COnNsume,

87
(A) By €NCoirs
N3 Tonfoem s
E,-I.'}E{,'ar.:.g 7 9up
(BJ By prOm-’;‘uq i [
9 'd""dJau-‘
C By 4 !
/ y d'S':I" Tagirn ...
dec = vllChasing
\ E\,;Slcr‘-s
“D E r:f i
\ } J & 9'«"-’; strict "EQulatione or
advertising
i th r g
Wnat is the term for 1, process of keaming 89,
the norms and valyes of a cultyre?
(A)  Culturai assimianer
(B) Cultura! rejection
(Cj Cultura! iso/ztion
(C, Cultural adaptaton
Which factor is NOT typically considered as
part of socia! influences on consumer
benavior? &
(h}  Reference groups
8) Social ciass
(C})  Culture
(), Individual "ncome” f socia
socia
How dc marketers usé knowedge 057
rateges’
and cultural influences I e Itural
%) By ignoring % -
factors ing messages
. ino markelns =
(B) By tailoring ™ pecmcwlwfa' and v
fos
and products
social grovP® neividy?!
sing
© By only fo¢
ces i
preferen seme”
o agvertis® (13)

What 15 the primary purpose of consumer

communication?

(A)  To confuse consumers

B)  To provide information about
products and services

(C)  To discourage consumers from
purchasing

(D) To hide product details

How do companies lypically communicate

with consumers? '

(A} Through silence

(B) Through advertisements,

prometions, and marketing
messages

(Cj Through secret messages

(C)  Through written letters oniy

What is the term for the process of
conveying a message from a sender to a
receiver? https://www.csjmuonline.com
(A)  Communication breakdown

(B)  Communication process

(©  Communication delay

©  Communication barrier

Which of the following is NOT a channel of

communication used by companies to reach
consumers?

(A)  Television
(B) Radio

(©  Social media
)  Telepathy

[PT.0.]
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raclice of

96

92 What s the term for the P
rom & fow
purchasing products of sarvices
seloctod suppliars on & raguiar basls?
(A) Single-sourcing
l B8) Multiple-sourcing
©) Sole-sourcing a7
©  Collsborative sourcing
a3 How do relationships between buyers and
sellers typically ditfer in Industrial markets
compared to consumer markets?
(A) Relationships are e8$ important in
v industrial markets 98,
(B)  Relationships aremors transactional
in industrial markets
(C)  Relationships are less long-term In
industrial markets
0)  Relationships  are  more
* collaborative in industrial markets
g4.  Which factor is NOT typically considered in 9'5/
industrial buying decisions?
(A) Price
(B Product qualty
X (C)  Brand image
D). - Personal preferences
9. Whatis the frst stagein the ndustial uying 100.
process?
(A} Evaluation of alternativeg
(B)  Problem recognition
(C)  Purchase dacision
©  Postpurchase evaluation
FO10402T-C/1200
(14)

Which stage invalyes dentitying & need for
A product or service within the organization”
(A)  Evaluation of afternatives
B)  Problem recognition
(€)  Purchase decision
)  Post-purchasy evlyation
In the stage of evaluation of alternatives; what
are industrial buyers typically comparing?
(A) Brands and prices
(B)  Suppliers and prices
(C)  Brands and product features
(0)  Suppliers and product features
What is the term for the process of
negotiating lerms and conditions with
chosen suppliers?
(A)  Contracting
(B)  Post-purchase evaluation
(C) Vendor selection
D) Purchase decision
\Whatis the final stage in the industrial buying
process?
(A)  Problem recognition
(8) Evaluation of altenalives
(C) purchase decision
D) “A Post-purchase gvaluation
1 ihich slage do industial DUers %€
ine performane o e NOSET supplier and
product? N
A) Problem recognition |
(g)  Evaluaton of altenatives

(©) purchaseé decision
D) post-purchasé gvaluation
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Q1 ® @ © O ”":”@).@@
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